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Examples of KM concepts that will be analyzed include social network, intranet and website, technological platforms that convey information. 
	Technological Networks
	Attributes 
	Examples 
		Non-Examples

	Social Networks
	Share Information widely between Friends

Receive Information From anywhere around the world

Provide for private sharing of information as well

Any user is authorized to access through creating account

Informal means of communication

	Face book
Twitter
Pin Interest
Linked-In
Instagram

	Gmail
Text Message
Yahoo mail
Hotmail
Hangouts


	Intranet
	Company Directories and Emergency Contacts

Management of Leave Request

Organizational Trainings

Sharing Information Within the Organization

Internal Announcements
	
Zimbra

HR Intranet

Dex Media
ASPCA
iCAN

	
Snapchat

Telegram

We Chat





	Website
	Personalization

Interactivity

Informative

Navigation 

Accessibility

	http://apps.ua/en/age/
 
https://webflow.com/ix2

http://polishchristmasguide.com/

http://www.cyclemon.com/

http://www.climber.io/
	WhatsApp

Facebook

Linked In

Letgo

Craiglist

	


	
	
	
	



Difference Between Examples and Non-Examples
In the examples of social media, all the examples listed would enable broad access to information especially when individuals or organizations share, on the other hand, the non-examples used do not allow broad access to information and only allows person to person communication. Intranet examples represent technological platforms where organizations can privately share information, and only authorized individuals will be able to access the information while non-examples present communication examples where individuals do not need authorizations to see information from an individual so long as they have the app. Finally, a website is usually a platform where organizations would formally have information about its activities and the non-examples represent platforms where every information can be accessed and not specific information concerning one thing that is a variety of information.


Concept Description
· Social networks would always involve a group of individuals who have established mutual communication relationships. 
· Social networks have the primary purpose of making friends and getting to know relatives who are in different geographical locations and might also be used as a marketing tool.
· An intranet is a private network for any given organization that is established based on protocols.
· Intranet has restricted communication that is accessed only by the members of the organization.
· This means that intranet networks would require authorizations for individuals to use and access information shared.
· The website is information displayed on web pages. This means that there is a domain name in which every website is allocated, and can be accessed through the use of private local area network or a public Internet Protocol.
Use of Examples To Understand the Difference Between Concept.
· Let us consider a promotion company that aims to market its product and aims at disseminating information to a broader audience. Use of Social Network would be able to provide the audience required for the private company since everybody will be able to access the information without restrictions.  Information spreads very fast due to the increased access among individuals.
· On the other hand, the company might as well use a website where consumers would be able to have an interactive experience with the products that the company is trying to market. However, this might not reach a wider audience as compared to social media since not everyone might be able to access the website of the company without a link.
· Intranet will be the less effective since its services are confined to only the individuals who are authorized. This will not even be used in marketing since it is for communicating organizational activities.

Critical Analysis of the Difference between the Three
· Social media is an informal means of communicating and is effective only to disseminate information to a wide audience. There are very minimal restrictions to whoever wants to see the information.
· Social media has little privacy when sharing information with the audience.
· An intranet is a formal technological communicating network and information is only disseminated to specific networks. Explicit restrictions and only authorized will access information.
· Intranet has maximum privacy, and even within the organization, departments might have their intranet networks for communication.
· The website provides information about a business for example. This means that like social networks, where information about a company might not be available for instance might be found on the website.
· A website, unlike the intranet, does not have privacy, and anyone willing to access the information of an organization will go through the website.
· The website is also formal and provides authentic information as compared to social networks.
